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Taking into account the features of activity of flour-miller enterprises, expediency of the use of milling as an object of

calculation is proved as reasonable. The sequence of cost planning with the use of the mentioned object of calculation
is offered for flour-miller enterprises.
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The article provides reasoning for the necessity of optimizing the distribution of product manufacturing
companies; proposes development and economic and mathematical model of the formation of optimal distribution
channel system for manufacturers of furniture; also introduces the approbation results on the example of certain
furniture factory.
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