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The article proposes an analysis of the balanced scorecards, and also in detail describes development of strategic
plans and their realization in the real market conditions.
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The article generalizes existent theoretical and practical approaches to an exposure of possibilities and

obstacles in planning of such industry of national economy as tourism. The features of one of leading industries of
national economy are considered.

.  “ ” : “
”, , -

, , . -
, , -

 ( ), , , -
. , , -

, .  15–20 % -
.  100 . 

 –  -
. 

,  17  (
, , ).

,  
, ., ., ., ., .

.
– , 

, .
. 

, ,
, , .

, -
, , 

.
 ( ) 

. , -
. -

.  ,  
, .


