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The article generalizes existent theoretical and practical approaches to an exposure of possibilities and

obstacles in planning of such industry of national economy as tourism. The features of one of leading industries of
national economy are considered.
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The article considers the nature, purpose and need for business planning of exhibiting activity of enterprises-

exhibitors, stages of development of business plans. Particular attention is paid to a structure of business plans of
enterprises-exhibitors and organizational plan of their participation in exhibitions.
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