
 2010,  5. . 1146

. 
:

; ; ; 
.

, -
.

1. .  ( )
] // : http://www.vostokoved.ru/socio/86-haliy.html.

2. .  / . , . . – .:
, 2003. – 184 .

3. . 
. – : , 1997. – 31 .

4. . :  / . , . -
, . ; , , . . – : ,

2008. – 136 .
5. :  .  .  .  /  .  .  .  -

. – .: Stylos, 2007. – 151 .
6. ., . . – .: , 1973.
7. . . – .: , 1978.
8. . . – .: , 1972.
9. . . – .: , 1978.
10. .  ( ). – . 2- , . –

.: , 1993.
11. , , .  / . -

. / . . . . – . 4. – :  – ”, 2008. – . 191–218.
12. . . – .: , 1971.
13. .  ( ). – .: , 2001.

 658.8
. . ,

. . , . . 
, 

. 
.

The basic theoretical aspects of territorial marketing of Ukraine and the Donetsk region are considered. The
possibilities and conditions for the formation of positive image of regions are disclosed.
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