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The article considers structures of the tax systems in the developed countries, analyzes a rating of the most

favourable tax systems for business, and defines criteria of risk measure of business under taxation.
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The paper discusses some methodological aspects of strategic analysis of competitive advantages and entire

competitiveness of a firm. A universal approach to build up and maintain such advantages describes as insufficient
since it does not allow properly adapting a company to particularities of a given branch. A more precise approach is
proposed that includes a definition and evaluation of power and potential of sources of competitiveness of different origin.
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