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The analysis of tax systems of other countries in the current conditions of economic development is conducted.

The consistent patterns of establishing the level of assessment and selection ratio of various tax and tax payments in the
tax structure of foreign countries are uncovered.
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.
The article concerns the formation of optimal “product mix” policy of retail business. The notion of “product

mix” policy and “product mix” structure are defined. The main stages in planning “product mix“ structure of commercial
enterprises are determined.
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