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The article reveals the problems of forming and functioning of marketing on concentrated milk factories aimed

at developing one of the ways to overcome the crises at the enterprises of agroindustrial complex and to achieve the
market objective of their functioning.
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The article deals with the necessity of increasing the investments into education and science. It was developed
the influence of increasing the level of science and training into the employment of population, which gives an
opportunity to substantiate important conclusions concerning the politics in the field of education and employment
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