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This paper is devoted to the actual topic of competitiveness management, including the analysis of the key
factors of gaining the competitive advantages. The special attention is paid to the logistic approach concept and its
implementation to the supply chain management that realize the client orientation of the competitive strategy.
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The results of the evaluation of labour potential of Ukraine are proposed. The problems of motivation of the

development and its productive use are identified. The tendencies and factors of migration activity arising from lack of
motivation to use the labour potential of Ukraine are analyzed.

. -
 – 

, -
, , , -

, .
-

,  .,  .,  .  .  
-

.  – 
, , 

- 
.

, -
.

,  [1], :
 – , 

. ,
,  1.

 1
*

2005 . 2006 . 2007 .
1. , 441452 544153 720731
2. 0,93 0,93 0,94
3. ** 0,98 0,98 0,99
4. 0,15 0,16 0,16
5. 0,13 0,14 0,15
6. , 228303,9 242232,4 258319,6

: *  [1],  [2; 3, . 154; 4, . 160; 5, . 168; 6, . 559];
**

.


