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The results of the evaluation of labour potential of Ukraine are proposed. The problems of motivation of the

development and its productive use are identified. The tendencies and factors of migration activity arising from lack of
motivation to use the labour potential of Ukraine are analyzed.

. -
 – 

, -
, , , -

, .
-

,  .,  .,  .  .  
-

.  – 
, , 

- 
.

, -
.

,  [1], :
 – , 

. ,
,  1.

 1
*
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2. 0,93 0,93 0,94
3. ** 0,98 0,98 0,99
4. 0,15 0,16 0,16
5. 0,13 0,14 0,15
6. , 228303,9 242232,4 258319,6
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This article describes current approaches to planning and forming personnel of companies that sell cars. The

problems that may arise during the recruitment and selection of staff in this area are investigated and analyzed .
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