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This article describes current approaches to planning and forming personnel of companies that sell cars. The

problems that may arise during the recruitment and selection of staff in this area are investigated and analyzed .
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In the research work the genesis of the concept of production factors was analyzed. It is shown that within all

number of factors on stages of socio-economic development dominants are labour (pre-industrial stage), capital
(industrial stage) and information (post-industrial stage). It is also proved that the factors that determinate character of
production and production strategy can be only labor, capital and information. Production strategy (craft, industrial,
information) was singled out and characterized adequately to each of the determinant factors.
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