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The article analyzes the intellectual capital in Ukraine, the problems of its development in our country. A

comparison of the costs of research in developed countries and in our country, and costs of intellectual ineffective
policy is conducted. It is underlined that in contemporary conditions as a priority for Ukraine's economic development
should be a stimulation of research and inventive activities of scientists, and prevention of ‘brain drain’ abroad.
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This article is about the problem of marketing planning of tourist enterprises. The plan of marketing is

described as a main part of strategic plan and business plan of tourist enterprises. Here you can find an algorithm of
flexible planning of the marketing activity of the enterprises in tourist business.
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