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This article is about the problem of marketing planning of tourist enterprises. The plan of marketing is

described as a main part of strategic plan and business plan of tourist enterprises. Here you can find an algorithm of
flexible planning of the marketing activity of the enterprises in tourist business.

. ,  
. 

. , 
, .

, .
, 

. ,
,  ,  .  

, .
, 

: ., ., ., ., ., ., .,
., . . .,
., ., . . 

. 
.  .  

, 
.

.
. 

. 
,  ( ) 

 ( ,  



 2010,  5. . 2122

). , 
. , :

, , ;
, ;

;
;
.

, :
, 

;
;

.
, 

. , .
,  –

, . 
43 % -

; 40 %  17 % 
 [1, . 93].

. , , 
, . -

. , , 
, , 

. .
, , 

. , 
:

,
;

 (
)  ( );

. 
. 

, , 
;

.

. -
. , , , 

, 
. -
. , 

. 
, , , 

, 
.

. , 
,  – 

. 
, 

 ( , ) [2, . 70].
, , ,

 ( . . 1).
.

 – .  – 
. 

, .
:



 2010,  5. . 2 123

. 1 –

 5–10 ;
;
, 

;
, 

.

, :  ( , SWOT- ,
); ,

, ;
.

, -
.  – . 

 ( , ), 
, , -

.  [2, . 162]:
, ;

;
;

.

: , , 
, ; 

, , , 
.  ,  

,  
, , 

, .
-

. 

. -
, 

. 
. . -

, 
.

, , 

,
,

, , SWOT-
. 

. , 
, 



 2010,  5. . 2124

 – , 
. 

, 
,  [3, . 22]. ,

,
. 2.

. 2 – 

:
.  ( ,

SWOT- , , , , .);
. , 

 (  – , -
.;  – , , -

, .);
. . , 

;
IV. 

.  (
) ;

V. . 
, , 

 7. 
, ;

VI. -
,  -

;
VII. , .

-

.

3. 

1.  ( ,
SWOT- , , , , .)

2. 

4. 

5. 

? 6. 

7. ,   



 2010,  5. . 2 125

. ,  – , , 
. , .

,
. 

-
.

1. . : , , . – .: , 1995. – 192 .
2. ., . . . . – .:

, 2005. – 241 .
3. . .  / . , . . – .: . ,

2007. – 128 .

 331.101.3
. . , . . 

. 
, 

.
The article is devoted to the issues of organization of material and immaterial motivations of work of staff in

the conditions of market transformation of Ukrainian economy. It is determined modern problems in building of
motivation system and wages. It is proposed the line of innovative approaches to development of motivation mechanism
of achievement of higher results of productive activity of enterprises.
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