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The article discusses theoretical and applied aspects of building a general model of marketing management of

the enterprise market value. The specific impact of marketing instruments on the dynamics of the market value of
enterprise development and client capital in a business relationship with manufacturers. The directions of further
research, based on modeling marketing solutions to cost management companies.
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The state of social policy of the state is reflected in the article, basic tendencies and problems are specified in

this sphere. In addition, the role of the state is defined in the observance of social standards in relation to of decline of
standards of living in the future.
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