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The state of social policy of the state is reflected in the article, basic tendencies and problems are specified in

this sphere. In addition, the role of the state is defined in the observance of social standards in relation to of decline of
standards of living in the future.
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Theoretical generalization is conducted and the stages of evolutional development of theories of management
personnel are distinguished; the specific of control system of human resources is determined within the framework of
existent paradigm of management, in the modern terms of development of society and business.
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