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The necessity of innovative development of the meat-packing plants is considered in the article. The author
clarifies the meaning of different types of innovations in the meat-packing industry with a specification of a
participatory share of a certain type of innovations in the structure of innovative product development. The significance
of the use of a new product and a trade mark together with orientation on the target audience is proved.
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Analyzed the methodological basis for forming a model of crewing enterprise as an object of complex

personnel management system. Shown a sequence of development starting with the formulation of global indicators
through the analysis of crewing companies with defined types of labour, which can be grouped and their local
indicators can be identified. Used the process principle of organization of the enterprise with defined business
processes that form the basis for a model of the enterprise as a multidimensional object of management.
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