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Proposed indicators that are a base of the model of positioning of the enterprise. Demonstrated the techniques
of their aggregation and ensuring of integrity of qualitative characteristics.
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0,5 = exp(–exp(–a0–a1·10)
0,95 = exp(–exp(–a0–a1·200). (3)

, :

–0,693 = –exp(–a0–a1·10)
–0,051 = –exp(–a0–a1·200). (4)
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:

0,693 = exp(–a0–a1·10)
0,051 = exp(–a0–a1·200). (5)

:

–0,367 = –a0–a1·10
–2,97 = –a0–a1·200. (6)

:

a0+a1·10 = 0,367
a0+a1·200 = 2,97

(7)

, :

190a1 = 2,604 (8)
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 4

, XT = exp(–exp(–0,229–0,014 )
, % XT = exp(–exp(0,501–0,087 )

, % XT = exp(–exp(1,369–0,174 )
, XT = exp(–exp(0,501–0,002 )

, XT = exp(–exp(5,882–10,415 )
 ( ) XT = exp(–exp(13,520–17,358 )

XT = exp(–exp(0,935–1,302 )
XT = exp(–exp(0,935–1,302 )
XT = exp(–exp(2,237–2,604 )
XT = exp(–exp(2,237–2,604 )
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The article proposes a consideration of the methodology of the quality management system built on an

industrial enterprise in accordance with ISO 9001:2000. It analyses a specificity of the methodology of implementation
of the quality management system in accordance with ISO 9001:2000 on the Open Joint-Stock Company
“Dniprospetsstal” (Zaporizhzhya).
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