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, XT = exp(–exp(–0,229–0,014 )
, % XT = exp(–exp(0,501–0,087 )

, % XT = exp(–exp(1,369–0,174 )
, XT = exp(–exp(0,501–0,002 )

, XT = exp(–exp(5,882–10,415 )
 ( ) XT = exp(–exp(13,520–17,358 )

XT = exp(–exp(0,935–1,302 )
XT = exp(–exp(0,935–1,302 )
XT = exp(–exp(2,237–2,604 )
XT = exp(–exp(2,237–2,604 )
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The paper presents a model of organizational strategic planning and economic principles of social

responsibility of business. The features of financing socially-responsible actions are revealed.
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