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The models of the strategic planning are considered: “design schools”; “planning schools”; Initial Ansoff
Model; Long-Range Model of Steiner; on the basis of “strategic gap”; on the basis of taking into account competitive
advantages; oriented on producing a positive image; on the basis of taking into account sizes of enterprise; oriented on
creation and support of competitiveness. The basic ideas of these models are analysed. The most effective model of the
strategic planning is described and complemented for the contemporary market conditions.
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The role of crisis management in modern development of enterprises is considered. The stages of forming of

crisis strategy of enterprise are brought, the range of indexes of diagnostics of the crisis state of enterprises is
considered and their description is provided. The recommendations in relation to overcoming of the crisis phenomena
are formulated.
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