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This article presents the analysis of the main approaches and methods of evaluating synergy effects in the
economy. We consider the classification of these effects on various grounds. Two methods of evaluating synergy were
highlighted: a method of direct calculation and economic-mathematical modeling. It was suggested to take into
attention image of enterprise and income from the use of intellectual property in the calculation of synergistic effect.

: , , , .

. , 
. -

. -
 (  “ ”) .

,  –
, , . -

, . ,
. 

-
. , , -
 –  ( ), 

.
. -

: . , . , . . -
, 

. ., -
, . , . 

. ,
, .

. . ,
. , . , . , . , . , . . -

 “ ”,  [7, . 28].
 1960–1970 . 

. , 
.  1970 .  ( , ) [9].

,  1980–1990 . : . ,

. . , . .  1990 . -
. -

, , , -
, , . 

. . [13]. , ,
, 

, .
, 

, .



 2012,  3. . 18

. : ,
, , , , -

, , , , . 
,  ,  ,  

, , . , 
, -

. -
, , ,  ( , -

, ) , .
, 

,  
, -

,  -
, .

, 
,  ,  

. :  – , , -
,  [14]. 

.  ,  ,  
, , , -

. , , .
, 

, . 
, , 

, , 
. , -

.  ( ) , 
,  [2, c. 4–5]. -

.
, -

.  “synergy”  “ ” . -
. ,  “ ” 

 (  “synergy effect”) , -
 “types of synergy” [11–13],  “  ( ) ”. 

,  “ ”  “ ” -
. .

,  ( ). , -
 (corporate synergy), 

 (marketing synergy),  (revenue synergy),   (marketing synergy), 
 (management synergy)  (cost synergy) [15]. , 

 ( ), . , 
, ), , -

 – .
, . 

[12, . 119–139]. , , , ,
,  .  ,  

. , :
1)  (collusive synergy),  (market power);
2)  (operational synergy),  ,  -

 (production and/or administrative efficiency);
3)  (financial synergy), .

, -
,  [12, . 119–139].

. -
: ; ; ;  [11, . 80].

, : , , ,  ( . 1).
 [1].

-
. 



 2012,  3. . 1 9

, 
. , -

. ,  “
”, . , 

,  ,  ,  ,  
. , , 

. , 
, , 

: , , , .

, :
, 

 (“ ”, 
);

, 
 ( ) 

, ;

, , , 
, ;

, , -
 “ ” , , , -

, , ;
, , 

, , 
, . [6, c. 183].

, , 
, , , -

, -
, .

.
. -

.
1. , 

. , 

, ,
, 

-

. 1. 



 2012,  3. . 110

, 
 (  “ ”).

2. , -
. 

,  
 ( )  [11, . 179].

, , 
. 

. , -
,  [3]. 

, 
-

.

. , 
. , -

 ( , -
) , , , , -

 ( , 
).  [8]. 

, 
, .

. , . -
, ,

 [10, c. 87–91]. 
. , -

, -
. .  [10, c. 91]. -

, , .
, -

. , -
, .

-
. . 

 [5, c. 23–24]:

1
(1 ),

n

i
r                                                                          (1)

r – ; – , .

( ) ( ),i ai ei ti ni i i oiPN P E E E I T I (2)

iPN  – ,
; aiP  – -

;  – ; tiE  –
; niE  – ;  –

;  –  ( ) -
;  – .

, , 
.  ,  -

,  ,  .  

.
,  ,  -

, ,  ( )
 [4]. ,  – , -

 ( ) . , -
, , -

1

n

i
k , : 1 2Bk Bk ., :



 2012,  3. . 1 11

1 2
1

...
n

n
i

k Bk Bk Bk ,                                                                 (3)

1 2;Bk Bk  – .
-

, 
. , ,  [4].

B k . , B k , , -
, .

B k :

1 2 ... nB k B k B k B k ,                                                             (4)
:

i i iB k B k Bk ,                                                                            (5)

iBk – .
. 

, . -
. -

, , 
.

nB k . -
. , -

, nB k
 (4). , 

-
:

1

n

i
B k B k B k .                                                                            (6)

:

( )                                                           (7)

 – ;  – ; –  ( -
); ( )  –  ( ) -

 ( ).
, 

: ; ;  ( ); -
; .

 – , 
. -

, -
. -

, , -
, , -

. , -
.

, 
. -

 (7). -
. , 

,   –   ( .  1).  
,  (7) :

. . , (8)



 2012,  3. . 112

 – , 
, 

,  ( , ),
;

. . –  ( , ).
, , 

, .
.

. . ,
, , .

, , , , . 
, , -

. 
:  ( ). , , -
, . 

.
 ( ) 

 (1–7) , , . , 
, , 

. , , , , , 
.

 ( ) -
.  ( ) , -

 ( ) 
. 

.
: 

.

1. .  / .  ; c . . . – . : , 1985. – 519 .
2. . .  / . . , . . . – , 2009. – 287 .
3. .  /  .   //  
 – XXI. – 2003. –  1. – . 12.
4. . .  [

] / . . , . . , . .  // . .  ( , ). – 2005. –
 5 (32). – : http://www.asta.edu.ua/vidan/nau_visn/5(32)/Menu/rubekonom.php

5. . .  :
. … .  / . . . – ., 2003. – 40 .
6. . . , -

 / . .  // . . . . : , 2011. –  1(30). – . 171–186.
7. . .  : .- .  / . . , . . , . . -

 ; . . . . . – . :  ; , 2008. – 368 .
8. . .  / . . , . .  ; . . – 2- . – . :

, 2006. – 958 .
9. . . / .  ; . – . : , 1980. – 406 .
10. . . -

 / . .  // . – 2011. –  2. – . 82–92.
11. Ansoff H. I. Corporate Strategy / H. I. Ansoff. – 1965. – McGraw-Hill.
12. Chatterjee S. Types of Synergy and Economic Value: The Impact of Acquisitions on Merging and Rival

Firms / S. Chatterjee // Strategic Management Journal. 1986. – Vol. 7. – . 119–139.
13. Corning P. A. Synergy and self-organization in the evolution of complex systems / P. A. Corning // System

Research. – 1995. –  12(2). – . 89–121.
14. Damodaran A. The value of Synerge. Working paper. – October 2005 [Electronic resource]. – Mode of

access: http://www.damodaran.ru
15. Knoll S. Cross-business synergies: a typology of cross-business synergies and a mid-range theory of con-

tinuous growth synergy realization / S. Knoll. – Gabler Verlag, 2008. – 389 p.

http://:@www.asta.edu.ua/vidan/nau_visn/5(32)/Menu/rubekonom.php
http://:@www.damodaran.ru/

