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The authors investigated the main areas of program sustainability and formulated practical recommendations

to improve the efficiency of the economic potential of machine-building enterprises.
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Existing methods of assessment of enterprise’s intangible assets are analyzed, valuable assessment of Ukrainian
engineering enterprise’s intellectual capital for Tobin’s q and the method of excess profits is done, the necessity for
elaboration and approbation methodologies of assessment the development of knowledge based economy at the macro
level is substantiated.
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