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Number of obstacles of systemwide barriers to the development of high-tech products trade in Ukraine is
found. The estimation and analysis of the national market of high-tech products in Ukraine is made. The necessity to reduce
marketing distance between producers/sellers and potential consumers of high-tech commodities is emphasized.
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2000 277,5 43,6 193,4 6,7 2,4 31,4
2005 468,6 100,9 245,3 17,5 17,6 87,3, . 
2010 1025,0 149,7 542,8 46,8 36,6 249,1
2000 5,28 1,48 1,21 1,37 0,51 3,28
2005 18,04 3,67 2,29 3,93 1,23 6,93, 
2010 36,08 6,72 3,87 12,44 2,22 10,83

. , %
2000 61,9 62,2 87,2 70,3 60 79
2005 51,4 58,2 85,5 66,5 61,6 26,1
2010 43,6 51,1 84,6 60,1 43,6 5,2
2000 38,1 37,8 12,8 29,7 40 21
2005 48,6 41,8 14,5 33,5 38,4 73,9
2010 56,4 48,9 15,4 39,9 56,4 94,8
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Discusses the basic functional possibilities of modern information systems for strategic planning and audit of
marketing, which are used for domestic enterprises.
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