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In the article discusses the interpretation of the concept of commodity assortment, questions of formation of

optimum structure of the assortment of the enterprise, this is a comprehensive analysis of assortment of the goods, and
the proposed algorithm and some methods of forming an effective range.

: , , ABC-XYZ- .

. -
 “ ”  

.  – 
. ,

, -
. 

, , ,
.

, -
, . , ,

, .
, 

.
.  “ ” -

, . [7], . [4], . [1], . [2],
. [3], . [5], . [6] . 

, . -
, , -

, .
, 

.  “ ” , 
.  “ ”  “ ”, “ -

”, “ ”, “ ”,  [1–4, 6]. 
 “ ” , – “ , , -

, ” [1],
,  –  “ ,  ”  [2].  

, . 
. , [4], 

 [2]. -
. 

 [6].
  , , , , 

, , . , . 
: “ , 

” [4]. ,  .  ,   “  – ,
” [7].

-
,  “  “ ”.


