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An important problem of the present stage of development of the economy is the issue of competitive products,

strengthening the competitive position of domestic enterprises, both at the national and global market. Overcoming the
effects of the financial crisis requires immediate action from enterprises to overcome the production decline through
measures to reduce the threshold defect, conducting technical upgrading, expansion nomenclature product range which
is issued as well - creating conditions for entering the foreign market.
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The modern state and trends  of  the development of the Ukraine’s light industry in the conditions of the
globalization  of the integration processes and entrance to the World trade organization are analyzed in the article, the
main results of the Ukraine’s membership in the WTO for the light industry enterprises are outlined.
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