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The article is devoted development of methodical principles in relation to creation of the effective system of strategic

analysis of marketing. Own vision of algorithm of strategic analysis of marketing which consists of three successive
stages is in-process formed: to the analysis of marketing position, computer-integrated segmentation, portfolio  analysis.
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Conception of forming of the system of indicators of estimation of the proof functioning of enterprises of small

business is resulted on the base of sistemno-diyalnistnogo approach. Principles, requirements, components and informative
constituent of choice of criterion of the stiynogo functioning of enterprise, are certain.
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