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MALTUZ V.

Zaporizhzhya National University

THE MECHANISM OF MARKETING IN THE COMMERCIALIZATION
OF INTELLECTUAL PROPERTY

Marketing in intellectual property is relatively new, but promising. Today, marketing research is becoming particularly
relevant, the results and conclusions of marketers are becoming the basis for developing scientific novelty and improving existing
facilities, technologies, goods (services). All over the world, intellectual property serves as a source of additional income and acts as
an Indicator of ensuring the competitiveness of products (goods), which allows expanding market opportunities, but modern
enterprises are faced with a number of problems and some uncertainty about the sequence of actions on the sale of intangible
assets, an objective assessment of intellectual property goods, especially pricing for sales, the algorithm for developing and
implementing marketing activities and their nature for the most effective sales and profit.

Keywords: marketing in intellectual property, goods (services), marketing activities, profit.

MAJITU3 B. B.

3anopi3bKuil HalllOHAIBHUN YHIBEPCHTET

MEXAHI3M BIIPOBAI’KEHHSI MAPKETHHI'Y
B KOMEPHIAJIIBALIIO OB’E€EKTIB IHTEJIEKTYAJIBHOI BJIACHOCTI

MapKeTuHr [HTe/IEKTYa/IbHOI BJIACHOCTI € BIHOCHO HOBUM, 3J1€ MEPCIEKTUBHUM. CbOrogHi MapKeTUHrosi JOC/TIIKEHHS
CTaKoTb OCOB/IMBO aKTyal/IbHNUMY, PE3y/IbTaTi Ta BUCHOBKM MAEPKETOJIONB CTalTh OCHOBOKO VIS PO3BUTKY HayKOBOI HOBU3HU Ta
BLOCKOHATIEHHS [CHYHOYMX 3aC06IB, TEXHOJIONY, ToBapiB (Mociyr). IHTe/IeKTya bHa BAACHICTb Y BCbOMY CBITI CTY)KUTL [DKEDESIOM
AOAAaTKOBOro [oXo4dy | BUCTYNaE IHANKATOPOM 336E3M1EHYEHHS KOHKYPEHTOCIPOMOXHOCTI PoAyKyii (ToBapis), 1o AO3BO/ISE
PO3LUNPIOBATH PUHKOBI MOXJIMBOCTI, aie Cy4acHi MiAnpueEMCTBa CTUKAIOTLECS 3 HU3KOKO MPOBJIEM Ta MEBHOK HEBU3HAYEHICTIO LLYOAO0
110C/TIAOBHOCTI AV 3 [TPOAAXY HEMATEDIA/IbHIX aKTUBIB, 06 EKTUBHOI OLJiHKM TOBAPIB IHTENEKTYA/IbHOI B/IACHOCT], OCO6/IMBO LIIHOBUX
MIPOAAXIB, a/roOpUTMy PO3PO6KU Ta BIIPOBALXKEHHS MAPKETUHIOBOI AiS/IbHOCTI Ta IX Xapaktepy A8 Haubifibll e@pekTUBHOrO
1IPOAEXKY Ta OTPUMEHHS IPUBYTKY.

KIT040Bi C/10Ba. MapKETUHI IHTENIEKTYallbHOI B/IACHOCTI, POAYKLIS, MaPKETUHIOBA AIS/IbHICTE, rPpHOYTOK.

Marketing in intellectual property is relatively new, but promising. Today, marketing research is becoming
particularly relevant, the results and conclusions of marketers are becoming the basis for developing scientific
novelty and improving existing facilities, technologies, goods (services).

All over the world, intellectual property serves as a source of additional income and acts as an indicator of
ensuring the competitiveness of products (goods), which allows expanding market opportunities, but modern
enterprises are faced with a number of problems and some uncertainty about the sequence of actions on the sale of
intangible assets, an objective assessment of intellectual property goods, especially pricing for sales, the algorithm
for developing and implementing marketing activities and their nature for the most effective sales and profit.

Analyzing the development of innovation processes in Ukraine, it should be noted that during 2018 year
research and development (R&D) in Ukraine was performed by 950 organizations, 48.1% of which belonged to the
public sector of the economy, 37.0% — entrepreneurship, 14.9% — higher education.

At the enterprises and organizations that carried out the research, the number of contractors at the end of 2018.
88.1 thousand people (including part-time and civil servants), of whom 65.4 % are researchers, 9.7 % are
technicians, and 24.9 % are support staff (Table 1).

Table 1
Information on the number of employees involved in the R&D exercise by staff category is given in the table
Number of employees, persons Of the total
workers women

2017 2018 2017 2018
Total 94274 88128 44173 41323
researchers 59392 57630 26533 25780
technology 9144 8553 5368 4994
support staff 25738 21945 12272 10549
Of the total, they have a scientific degree
Doctor of Science 6942 7043 1883 1884
Doctor of Philosophy (Ph.D.) 19219 18806 9030 8837

Source: (Developed by author [4])

Analyzing the table, it should be noted that in 2018. the share of R&D performers (researchers, technicians
and support staff) in the total employed population was 0.54 %, including researchers — 0.35 %. According to
Eurostat, in 2016 the highest was in Denmark (3.18 % and 2.2 %), Finland (3.04 % and 2.26 %), the United
Kingdom (2.29 % and 1.68 %) and the Netherlands (2.28) % and 1.39 %); the lowest in Romania (0.54 % and 0.34 %),
Cyprus (0.87% and 0.62 %), Bulgaria (1.09 % and 0.71 %) and Poland (1.08 % and 0,83 %).
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The share of PhDs and PhDs (Candidates of Science) was 29.3 % among R&D performers, and 44.7 %
among researchers. More than half of the total number of PhDs and PhDs (PhDs) who have carried out research and
development work in public sector organizations, 35 % in higher education, 5 % in the business sector. In 2018.
44.7% of the researchers were women, of whom 7.3 % had a PhD and 34% had a PhD (PhD). The share of women
researchers in the social sciences (65.8 %), medical (65.2 %) and humanities (60.3 %) was higher than the average,
and lower in the technical sciences (34.1 %).
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Figure 1. Breakdown of number of researchers by gender, age and degree, persons

In 2018 total expenditures for the implementation of R&D by the organizations' own resources amounted to
UAH 16773.7 million, including labor costs — UAH 8553.0 million, other current expenses — UAH 7456.3 million,
capital expenditures — UAH 764.4 million. UAH, of which expenses for the purchase of equipment — 588,0 million.

funds privatfunds  _funds from others funds of public
frominternational 9,6% resources sector
resources 1,1% organization
21,7% 6,8%
funds of higher
education
funds from organizations
domesti QL3
_—domestic fundsof the

customers
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business sector
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23,5%
funds from non-
profit organization
0,1%

budgetary funds
37,1%

Figure 2. Distribution of total R&D expenditures by funding source,% [3]

According to preliminary estimates, the share of total expenditures in GDP was 0.47%, including at the
expense of the state budget — 0.17 %. According to 2017 data, the share of R&D expenditure in EU-28 GDP
averaged 2.06 %. The average share of R&D expenditure in Sweden was 3.4 %, Austria — 3.16 %, Denmark —
3.05 %, Germany — 3.02 %, Finland — 2.76 %, Belgium — 2, 58 %, France — 2,19 %; lower in Romania, Latvia,
Malta, Cyprus and Bulgaria (from 0.5 % to 0.75 %).

The analysis showed that in 2018. 22.4 % of the total expenditures were spent on basic scientific research,
which was 91.9% funded by the budget. The share of costs for the implementation of applied scientific research was
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21.3 %, which was 58.1 % financed from the budget and by 23.6 % — at the expense of business organizations.
56.3 % of the total expenditures were earmarked for the implementation of scientific and technical (experimental)
developments, which were 36.1 % financed by foreign firms, 32.1 % by organizations of the business sector and by
12.5 % at the expense of own funds. Almost half of the expenditures on basic scientific research were in the field of
natural sciences, 24.8 % — technical, 8.7 % - agricultural. 37.8 % of expenditures in the field of technical sciences,
23.2 % — natural sciences, 12.9 % — medical and agricultural expenditures are directed to the implementation of
applied scientific research. Most (88.9 %) of the costs of scientific and technical (experimental) development are in
the field of technical sciences.

Accordingly, the introduction of marketing in the sale of IP objects is relevant, but given the specificity of
the sale of intangible products, it is necessary to create effective mechanisms that would provide a thorough analysis
of factors affecting the commercialization of intellectual property, objective evaluation of IP and based on results of
calculations - formation and implementation of marketing.

Implementation of marketing and commercialization of innovations enables the subjects of this process to
increase the likelihood of success in the market and increase their competitiveness. The marketing approach to
innovation commercialization is a strategic activity to comprehensively design the innovation commercialization
process, positioning it, promoting the innovation market, managing life cycles to reduce risk and uncertainty for
both demand and supply actors.

In order to commercialize and implement marketing into intellectual property in order to effectively sell
(sell), it is necessary to create a mechanism and steps for the sequence of sale and marketing of intangible assets
(Fig. 3). The mechanism proposed in the study foresees a thorough analysis of the external and internal environment
before the development of marketing measures, which will allow you to orient yourself with the choice of the most
objective alternatives for entering the market of innovations, among them: the analysis of competitors who have a
similar intellectual property and successful intellectual property. and other ownership rights to them, analysis of IP
markets (state, development, supply / demand, IPO pricing policy, etc.), analysis of factors influencing the
implementation 10 (studies of external and internal factors affecting the process of IP commercialization), SWOT,
PEST-analysis (determination of advantages, disadvantages, threats and opportunities), risk analysis, calculation of
the risk indicator and possible losses, study of the specifics of the legislation that regulates commercialization and
marketing of intellectual property.

Pricing for IP assets is a complex and multifaceted process, as it is to formulate a price for an intangible
asset, taking into account all the tangible and intangible costs of creating it - extremely difficult, but scientists have
developed three approaches to the valuation of intellectual property - a calculation of profit, market and cost.

Calculation of a profitable approach. Applying a profitable approach allows you to evaluate the prospect of
using the object.

But it is worth noting that this method is used when it is possible to predict with sufficient accuracy the
cash flows from the sale of products made using an intellectual property object for several years to come.

Cost approach calculations should be carried out if it is possible to accurately estimate the cost of creating a
similar facility and its depreciation, provided the relative supply and demand balance in the market, in general, the
cost approach can lead to quite objective results.

The market approach is based on the comparison of the intellectual property object, which is evaluated with
analogues that already exist on the market. The accuracy of this approach depends on the quality of the data
collected on the value, demand and sales of the comparable items.

In addition, they use the so-called integrated approach, which involves the use of income, cost and market
methods at the same time to evaluate a single object. This approach is possible when there is sufficient information
to calculate the three methods. Advantages of this approach in determining the most objective value per intellectual
property object [5].

After determining the cost and setting the price for the OIP, we proceed to the development and
implementation of marketing activities, among which are offered: 1) presentation / demonstration of the product,
namely the coverage of the effectiveness of the introduction of IP in the activities of enterprises / organizations, to
demonstrate all the benefits of purchasing this product, to show the positive effect of this product, to show the
positive effect from its use; 2) promoting the product, that is, informing, publicizing information about the
possibility of acquiring IP rights, highlighting the benefits of IP lenses, the use of Buzz marketing, viral marketing,
mobile marketing, to use all possible channels to disseminate information about the sale of IP objects. 3) individual
consulting, provision of IP facilities for a limited period of time, ie providing individual offers and opportunities to
test the latest technologies, software in the test or limited mode; 4) creation of a virtual platform of the "Internet
market" where you can purchase the necessary intellectual property with price, description, presentation, advantages
and disadvantages of the product, which will allow the entities that have IP rights to sell and subjects that seek
opportunities to improve and modernize their operations through the introduction of innovation - to acquire selected
objects and rights to use them.

As a result, all of these mechanisms are reduced to the effective use and sale of intellectual property, with
the help of marketing activities to promote, present, commercialize IP, which is relevant and in demand today.
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Figure 3. The mechanism of commercialization and marketing of intellectual property (developed by the author)

Therefore, summarizing the research, it should be noted that the development and implementation of a
comprehensive marketing project for the commercialization of innovations should be carried out through a series of
stages: information gathering, data analysis, valuation of OIV, development of marketing activities, sale of

intangible goods, profit.

Prospects for further research. The results of the research can be the basis for further scientific
development, and can be used by enterprises and organizations in the management of marketing and innovation

activities.
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BAMJIA B. ®.

CxigHoeBporneiicbkuil yHiBepeuTeT iMeti Jleci Ykpainku

COIIAJIBHO-EKOHOMIYHI AETEPMIHAHTH _
EOEKTUBHOCTI AIAJIBbHOCTI TYPUCTHYHUX KOMIIAHIN

[ToTpeba OLiHIOBAHHS EQEKTUBHOCTI TYPUCTUYHUX KOMITaHIM O6YMOB/IEHa HEOOXIAHICTIO 3HMXEHHS BUTPAT pPECypCis,
3POCTaHHS MPOAYKTUBHOCTI ripaLy, MiABULLERHS QDIHAHCOBOI CTIMKOCTI Ta HE3a/IEXHOCTI, 36I/IbLIEHHS KOHKYPEHTOCPOMOXHOCTI
Hagaunx rociayr. Cy4acHi yMoByu rocriofaproBarHs noTpebyoTs GQOPMyBaHHS CUCTEMU  YrIPABIIIHHA EQPEKTUBHICTIO TypUCTUYHUX
KOMIaHIY, BUSBIEHHS HaWBAaX/MBILLMX [TOKA3HUKIB €QEKTUBHOCTI Ta IXHIX 3HAYEHb Y IMPOLIECi BUPOO/IEHHS CTPATErii pO3BUTKY,
PO3PO6TIEHHS Ta BTI/IEHHS 3aX04I8 LUOAO IXHBOIro AOCSTHEHHS B ONEPaTUBHOMY MEHEMKMEHTI. BOAHOYAC NepionyHoro KOHTPOMO
3a iHauKaTopamu epeKTUBHOCTI JiS/IbHOCTI TyPUCTUYHNUX KOMITaHIV BXXE HE JOCTaTHBO.

Y crarri AOCTKEHO Ta 3arporioHOBaHO MO4INT YMHHUKIB, O BIUIMBAIOTL Ha E€QEKTUBHICTL AIS/IbHOCTI TYPUCTUYHUX
KOMIaHiY, KAacu@ikaLito CoLliasibHO-eKOHOMIYHNX AETEPMIHAHTIB €QEKTUBHOCTI is/IbHOCTI TYPUCTUYHNX KOMITaHI, 06rpyHTOBaHO
OCHOBHI O3HaKV 3a3HaYEHUX CUCTEMATUZALIIV.

KInto4oBi cr10Ba. eQEKTUBHICTL, TYPUCTUYHI KOMIIaHI], KIacu@ikaLlis, YWHHUKY, O3HaKV, AETEPMIHAHTY.

BAIDA B.

Lesya Ukrainka Eastern European National University

SOCIAL AND ECONOMIC DETERMINANTS OF THE EFFECTIVENESS
OF A TOURIST COMPANIES ACTIVITIES

In the article, the separation of factors affecting the efficiency of a tourism companies was conducted. At the micro level,
factors that influence the efficiency of a tourism companies are important for the study. Factors that affect the efficiency of a
tourism companies should be considered at the level of the entire organization, operating process and workplace. Such factors
affect the efficiency of the entire tourism company. The efficiency of the entire organization indicates the ability to generate
revenue relative to the resources available. It is about the effect of time, economy of all processes. In the article classification of
social and economic determinants of efficiency of a tourist companies activity is offered. The main features of these systematics are
Justified. Social and economic determinants of the efficiency of a tourist companies activity should be divided into the following
elements: economic, technical, purposeful, institutional, behavioural and systemic. These social and economic determinants of
efficiency of a tourist companies activity characterize the following aspects of the organization. financial evaluation of the results of
operations and use of material resources; analysis and evaluation of the implementation of the goals and activities of the tourism
company,; an assessment of the support that the travel company receives from the environment, which is derived from its social
acceptance; forming interpersonal relationships within the organization, system of dependencies and connections in the sector.
Understanding the features of grouping the efficiency of a tourism companies by the social and economic determinants is necessary
to measure the performance of companies, identify the criteria for evaluating the activity and level of efficiency. The main
provisions can be adopted by an executive bodies of a tourism companies, local and regional authorities of the national economy.
The analysis is the basis for the formation of methodological approaches to evaluation of the effectiveness of a tourism companies,
the creation a strategies and programs for the tourism development at different hierarchical levels.

Keywords: efficiency, tourism companies, classification, factors, features, determinants.

Beryn. Ilotpeba ouiHoBaHHS €(EKTHBHOCTI TYypUCTHYHUX KOMMaHiii 00ymoBlieHa HEOOXIIHICTIO
3HIDKEHHSI BHTpaT pecypciB, 3pOCTaHHS MNPOJAYKTHBHOCTI Mpami, HiABUINEHHS (iHaHCOBOI CTIMKOCTI Ta
HE3aJIe)KHOCT], 301JbIICHHS KOHKYPEHTOCHPOMOXKHOCTI HajaHux mnociyr. CydacHi yMOBH TOCIIOJapIOBaHHS
noTpebyoTh (GOpMyBaHHS CHUCTEMH YNpaBiiHHSA e(QEKTUBHICTIO TYpPUCTHYHUX KOMIIAHIH, BUSBJICHHS
HaWBaXJIMBININX ITOKAa3HUKIB €(EKTHBHOCTI Ta iXHIX 3Ha4YeHb y Ipolneci BUPOOJIEHHS cTpaTerii pO3BUTKY,
pO3po0JIeHHST Ta BTIUICHHS 3aXO/iB MIOJO iXHHOI'O JOCATHEHHS B OIEPATUBHOMY MEHEKMEHTi. Bomnouac
NEpiOJUYHOTO KOHTPOJIO 3a IHAMKATOpaMH eQEeKTUBHOCTI JiSUIBHOCTI TYPHCTHYHHMX KOMIIaHIH BXe He
JIOCTAaTHBO.

EdexruBHicTh  (YHKIIOHYBAaHHS HAIIOHAIBHOI E€KOHOMIKH, JiSUIBHOCTI ~TYpHUCTHYHHMX KOMITaHiH
0o0yMOBJIEHa SIKICTIO MEHE/PKMEHTY W yXBaJleHWX ympaBiiHChkux pimens [1; 7]. Tomy, cydacHi MeHemxepH
MIOBHHHI OyTH HacamIiepes] CTpaTeraMH, KOTPi CIIPOMOKHI MaKCHMAaJIbHO YiTKO i aJeKBaTHO OLIHWUTH BHYTPITHI
€JIeMEHTH JiSUTbHOCTI Oprasizailii Ta moTpedu, OCOOJIMBOCTI 30BHIMIHLOTO cepenopuma. CaMe MEHEKMEHT €
00’€THYI0YNM YMHHUKOM, CIIPSIMOBAaHUM Ha 3pOCTAaHHS €(DeKTHBHOCTI AiSIIBHOCT]I TYPUCTHYHUX KOMIaHIH.

AHaJii3 ocTaHHIX AocaiKenb i myOuaikamiii. [IpobiemaM BUBYEHHS MOHATTS «e()EKTUBHICTEY», OCOOIMBOCTAM
e(eKTUBHOCTI JisUTHOCTI Cy0 €KTIiB TOCTIONAPIOBAHHSA y cdepi Typu3My IPUAIIUIN yBary Taki Haykosi, sk [leTopo
I, Ayxonun E., €munak I1. [3], 3emOimpkuit b. [4], Kadens T. [4], Koaxe B. [9], Konmankap B., JloGait P. [3],
Hosocenscrki C. [10], Ternep A., Xamans I1., lllkmunek E. [5], Hlumanceka E. [6], FOpunens 3. [6] Ta iH.

Buainennsi HeBUpilIeHUX paHile YacTHH 3arajabHoi mpodjaemu. HezBaxatoun Ha Te, 0 €)EKTUBHICTD
ISUTBHOCTI TYPUCTUYHUX KOMIIAHIM € 3BHYHUM HAIMpPSIMOM JOCHI/DKEHHS JIsi 0araThb0X HAYKOBIIB, IpoOiema
e()eKTUBHOCTI 16 HEJI0CTaTHLO BHBYEHA. HemocTaTHICTh KOMIUIEKCHUX HAlpalloBaHb IbOTO MMUTAHHS, BIACYTHICTh
YiTKOTO MOJTy YHHHUKIB, IO BIUIMBAIOTh HA €()CKTUBHICTH IISUIBHOCTI TYPUCTHYHHX KOMITaHIH, Kiacugikarii
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COLIIaJIbHO-EKOHOMIYHUX JIETEPMIHAHTIB €(DEKTHUBHOCTI MiSUTBHOCTI TYPUCTUYHHMX KOMIIAHIH HOCTAIOTh HACIiJIKOM
HEpPO3BUHEHOCTI MiAXOIIB JI0 BU3HAUYEHHSI EKOHOMIUHHX Pe3yNbTaTiB AiSUIBHOCTI MIAPUEMCTBA.

IocranoBka 3aBaaHHA. MeTol0 poOOTH € JOCII/UKEHHS YMHHUKIB, 10 BIUIMBAIOTh Ha €()EKTHUBHICTDH
JMISUTBHOCTI  TYPUCTHYHHMX  KOMIIaHIN, 3ificHeHHs Kiacudikaiii ColialbHO-CKOHOMIYHHMX JCTCPMIHAHTIB
e(eKTUBHOCTI AisUIBHOCTI TYPUCTHYHUX KOMITaHIH.

Bukaan ocHoBHOro martepiany. Ha MikpopiBHI BaXKITUBHUMHE JJIsI AOCIHIIKEHHS TOCTAIOTh YHHHHUKH, IO
BIIMBAIOTh HA e(EKTHBHICTH MisBHOCTI TypHCTHYHHMX KOMIAHiH. IX OIiibHO posrmsmatu Ha piBHI yciei
opradisatlii, oneparmiifHoro mnpomecy i pododoro miciis (Tabiu. 1). UnHHUKY, SKi HaBeAeHi B Tabnumi |, MaroTh BILTUB
Ha e(eKTHBHICTh BCi€i TypucTHyHOI KoMmnaHii. EekTHBHICTD AisITBHOCTI ycCi€i opraHi3alii Bka3ye Ha 30aTHICTB 1O
TeHepYBaHH: JOXOIB BiIHOCHO HasBHUX pecypciB. MoBa e mpo edekT Jacy, eKOHOMIYHICTh IPOLECIB.

Tabuuns 1
YNHHUKH, [0 BIVINBAKOTH HA e()eKTUBHICTh NifAIbHOCTI TYPUCTHYHUX KOMMaHIii
PiBeHb po3IIIsiy YMHHHUKIB OCHOBHI YUHHHKH
Opranizanii 1) 3araibHi 0T PO3BUTKY OpraHi3aliif, METOIH X BUMIPIOBaHHS;

2) cTparterisi pO3BUTKY TYPHCTUYHOI KOMITAHii;

3) oprauizauiiiHa CTpyKTypa;

4) MEeTO/IM 3aCTOCYBAHHS PECypPCiB, MOTECHIATY
OnepauiitHoro mpoiecy 1) po3po0IeHH S HOBHX BHIIB TYPUCTHYHUX MIPOYKTIB;
2) npotec 3abe3eueHHs pecypcamu;

3) mpotiec CTBOPEHHSI, HATaHHS TYPUCTHYHHX [TOCITYT, BAPOOHHUIITBO TYPUCTHYHUX HPOJIYKTIB;
4) npouec npoaaxy;

5) nporiec TUCTpUOYIIT;

6) TIpolIeC MPOBEICHHS TPAHCAKIIIN;

7) nporiec cTsIrHeHHs 6opry

PoGouoro micist 1) meronu Habopy, BiAOOPY MepcoHaly;

2) niarma3oHu 3aBJaHb i 000B’S3KiB;

3) BUKOPHCTAHHS CTAHIAPTIB MpAaLli;

4) nepenava 380pOTHOI iH(OpMAIIii;

5) METOAN MOTHBYBaHHS;

6) MeTOM HABYAHHSI, IiABUIICHHS KBaTi(ikamii
JIxeperno: CKJIaIeHO aBTOPOM 3a Marepianamu [5—7]

[TpaBuibHO MOB'A3aHI opraHizauiiHi LI 3 TPOLECaMH Ta CUCTEMOIO e(DeKTHBHOCTI MPAIiBHUKIB MOXYTh
NPUBECTH TYPUCTHYHY KOMIIAHIIO JI0 OYIKYBaHMX pe3yibraTiB [3, c. 72]. Po3ymiHHs ocobmuBOCTeil rpynyBaHHs
e(eKTHUBHOCTI ASUTLHOCTI TYPUCTUYHHX KOMITaHIN 32 COIIaJIbHO-EKOHOMIYHAMH JETePMIHAHTAMU HEOOXimHE UIst
MPOBEJICHHS BUMIPIOBaHHS pe3y/bTaTiB (pyHKIIOHYBaHHS KOMIaHii, BUSBJICHHs KPUTEPIiB OL[IHIOBAHHS JisUIbHOCTI
Ta piBHA e(peKTUBHOCTI. OCKUTbKH €(EeKTHBHICTh IMOCTa€ SKICHUM aTPUOYTOM, BAXKIMBO BHMIpPIOBATH pPiBEHBb
e(PeKTHBHOCTI 3aBISKH JOCKOHAIUM METOJIUKAM, SKi BKIFOYAIOTh SIKICHI Ta KiJBKICHI iHIUKATOpH 1 Kputepii. PiBeHb
e(eKTHUBHOCTI JISTA€ B OCHOBY MOy TypPUCTUIHHX KOMIIaHii Ha epeKTHBHI 9 Hee(heKTHUBHI.

He ¢inancoBuii acrekT e(peKTHBHOCTI MOKE BKIFOYATH COLIANbHI, MOPaIbHI BIIHOCWHHU 3 HABKOJHIITHIM
CepeOBHUIIEM, KOJTU OpraHi3aliiiHa e)eKTUBHICTD CIIPHAMAETHCS IIHPIIE, Hi’)K eKOHOMIYHA, HAYACTIIIe 3BOJUTHCS
IO 3IaTHOCTI OpraHi3aiii 10 JOCATHEHHS OlepaTUBHUX Iinel. ColiaabHO-eKOHOMIYHI AeTepMiHAHTH e()eKTUBHOCTI
MISUTBHOCTI  TYPUCTHYHHMX  KOMIAHIM  JOIUIBHO TMOAUIMTH HA Taki €JIEMEHTH: EKOHOMIKO-TEXHIYHHUH,
[UIECOIPSIMOBAHUH, 1HCTUTYIIOHANBHUN, TMOBEAIHKOBUI Ta cucTeMHuil. lle po3mmproe iHTEpHIpeTario
e(eKTUBHOCTI, BUXOASYM 332 PAaMKH EKOHOMIYHMX BHMIpiB ((iHaHCOBa OLiHKa pe3yJbTaTiB Ta CIOXHBaHHS
pecypciB), MiIKPECTIOYN BAKIHUBICTh MIXKOCOOUCTICHUX BIJHOCHH yCEPEIUHI TYPUCTHYHOT KOMIIAHII, a TAKOXK MiX
OpraHizaiisiMu (CHCTeMHI 3B’S3KH y CeKTopi). Y TaOjwuili 2 MpeacTaBlieHI COIabHO-CKOHOMIYHI JAeTEPMiHAHTH
e(eKTUBHOCTI JisUTbHOCTI TYPUCTHYHUX KOMIIAHIH, Pe3yJbTaTH PO3LIMPEHHS MEX iHTeprperanii eeKTHBHOCTI i3
PI3HOMaHITHICTIO TIOTCHIIHHUX 3aXO0/iB.

Tabmuus 2
ConiajibHO-eKOHOMiYHI IeTepMiHAHTH e()eKTHBHOCTI JislIbHOCTi TYPUCTHYHHX KOMIAHIi
Kpurepiit edekTuBHOCTI XapakTepucTHKa CorialbHO-eKOHOMIYHI JIeTepMiHAHTH, TTOKa3HUKH
1 2 3
ExoHOMIYHMIA - TEXHIYHHI ®dinaHCOBa OIIHKA * PEHTA0ENBHICTB,
pe3yJIbTartiB ornepatiii Ta * BUTPATU HA HAJ[AHHS TYPUCTHYHUX TTOCIYT,
BUKOPHUCTAaHHS MaTepiajJbHUX | * BUTPaTH Ha JONOMDKHI 3aXOAM Yy NpOLECi isTIBHOCTI TYpPUCTHYHOL
pecypci KOMIITaHifi,

* piBEHb JIEPKaBHOTO (piHAHCYBaHHS,

* cyma 6opry,

* iHAMKATOp OOPrOBOTO HABAHTAXKEHHS,

* KUTBKICTh HaJaHUX TYPHCTHYHHX ITOCIIYT,

* KUIBKICTh JOCTYITHUX BUJIIB TYPUCTUYHUX TOCIYT,
* IPOJIYKTHBHICTH OCHOBHUX (DOHIIIB,

* IPOAYKTHBHICTB Mpalli,

* IPOAYKTHBHICTH 3apO0ITHOI IIATH,

* IPOJIYKTHBHICTh TEXHIYHOTO 00JIaIHAHHS,
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* BapTICTh 00 JHAHHS,

* piBEeHb TEXHIYHOTO OCHAICHHS,

* BapTICTh iHBECTHULIH y MaTepiadbHO-TeXHIUHE 3a0€3IIeUeHHS,
* IUKJI MOJIEpHi3aLlii TEeXHIYHOTO 00JIaTHAHHS

LlinecnipssMoBaHHit Amarni3 Ta oIiHKa peaizarmii * HasBHICTh TYPUCTHYHUX HOCITYT i KOHKYpEHTHUX IIepEBar,
Iineit i ASUTBHOCTI * HETPHUBIABHICTh TYPHCTHYHHX IIOCIIYT, TYPUCTHYHOI IPOMYKII,
TYPUCTHYHOI KOMITaHii * B3a€MO/IONIOBHIOBAHICTh TYPUCTUYHUX IOCIIYT,

* SIKICTh HAaJIQHHS TYPUCTHYHHX [OCITYT,
* CTymiHb npodecioHanizmy,
* aJIanTallis TYPUCTHYHHUX MOCIYT [0 MOTPed KIIEHTIB

Incturyniiinuii (momituka) | OniHKA MiATPHMKH, SIKY * 3arajbHa J0Bipa 0 OpraHisarii,
TYPUCTHYHA KOMIIAHIs * opraHi3aniiiHa cTaGiIbHICT Ta CTIHKICTD,
OTPUMYE BijI * NPUHAHATI [IHHOCTI T2 HOPMH KOMITaHii,
HaBKOJIMIIHBOTO * GesnepepBHICTH BeeHHsI Oi3Hecy,
CEepEeIOBHILIA, IO € TOXITHUM | * 3aJIKHICTH BiJ BIaau;
Bif 11 coLiaIbHOrO * 00CST KOIUTIB, OTPHMAHHH 33 PaXyHOK CIIOHCOPCTBA KOMITaHii
MPUIHATTS Ta IPUBAaTHHX 0Ci0,

* pearyBaHHs Ha 3BEPHEHHsI Ta IPOXaHHs OpraHisarfii,
* po3mip cyOcuii,

* [IO3MILLisl BEJICHHS IIePEropiB TYPUCTUYHOI KOMIIaHil,
* MOHOIIOJIICTUYHA [TO3ULLA

ToBeninkoBuii DopmyBaHHs * [UTHHHICTD MPALiBHUKIB,
MIKOCOOHCTICHUX CTOCYHKIB | * HasBHICTh KBaJIi(piKOBaHUX IPALliBHUKIB,
BCEpeInHI opraxizamii * YMOBH TIpalli Ta OIUIaTH Mpali BiIHOCHO 1HIIKX OpraHi3ariii,

* chepa HE3aICIKHOCTI YXBAJICHHS PIllIeHb MCHEDKEPAMH,

* CTYIIHB iHTerpauii MK MpaniBHUKAMH,

* IKICTh MI>KOCOOMCTICHI BiJHOCHHH,

* BIAMOBIIHICTH MIXK TOBEIIHKOIO MPALIIBHUKIB | BCTAHOBJICHUMH [PABUIIAMH,
HOPMaMH, 1JICOJIOTI€I0 Ta OPTaHi3alliifHO KYJIBTYpPOIO,

* KUTBKICTh KOH(JIKTIB y TYPUCTHYHII KOMIaHii

CucreMHui CucremMa 3aJ1eXHOCTEN * KiJIBKIiCTh IOaHuUX e,

Ta 3B’3KiB y CEKTOpi * BapTICTh BUTPAT Ha JIOCII/PKEHHS Ta PO3POOKH,

* BapTICTh IHBECTHULIIH,

* EKOHOMIS MaTepialIbHUX 1 KAAPOBUX BUTPAT,

* KUJIBKICTB MpAIiBHUKIB, SKi MiABUIIYIOTh KBali(iKallito,

* 3aCTOCYBAaHHS METOJIIB YIIPABIiHHS SAKICTIO,

* KiIbKIiCTB 3001B B onepaiiiHoMy mporeci,

* KOHTPOJIb IIPOIIeCy 0OCIYyrOBYBaHHS KIIIEHTIB,

* CTYNiHb aBTOMATHU3aLil MPOIIECiB

JIxeperno: CKIIaZieHo aBTopoM 3a [4, c. 241-244]

3 Tabmumi 2 MoXHa TOOAYUTH PO3IMHUpPEHHS (HIHAHCOBOI TEPCIEKTHBH Y TPOIECi BHUMIipPIOBaHHS
e(heKTUBHOCTI iSUTBHOCTI TYPUCTUYHOI KOMIIaHii 32 MTOTEHIIaJIOM, MOXKITUBOCTSIMH SIK 32 YMOBH ()OPMYBaHHS HOBHX
TYPUCTHIHHX MPOIYKTIB 1 MOCIYT, TaK i METO/IB yIIPaBIiHHS, 30UTBIICHHI BAPTOCTI BIIACHUX PECYPCIB.

BucHoBkn. JlocmimkeHHS €(QEKTHBHOCTI MisITBHOCTI TYPHUCTHYHHX KOMITaHIH Bce INE 3alUIIAETHCS
BU3HAYAJILHUM B KOHTEKCTI 3a0e3MeUeHHs HanpsMiB 3pOCTaHHs HAlliOHAIBLHOI €KOHOMIKH, TepuTopiil. [IpoBenenmii
aHaJIi3 HayKOBHX IPallb MI0A0 PO3KPHUTTS e(EKTHBHOCTI MisNIHOCTI TYPUCTUYHUX KOMIIaHIH 13 BpaxXyBaHHSIM Pi3HHX
KOTHITUBHHX IOTJIS/IIB, 3aCBiYy€ HEOOXINHICTh BHOKPEMJICHHS YHMHHHKIB, 110 BIUIMBAalOTh Ha €(EKTHBHICTh
MSUTBHOCTI TYPUCTUYHUX KOMITAHIHM, cucteMaTu3aiii BHIIB €()EKTHBHOCTI MisJIBHOCTI TYPUCTHYHHMX KOMIIAHIH,
BUSIBJICHHS COIIiaIbHO-€KOHOMIYHHMX JETEPMIHAHTIB €()EeKTUBHOCTI AiSUIBHOCTI TYPUCTHYHUX KOMIMaHiil. Po3yMiHHs
e(eKTUBHOCTI HiSUTBHOCTI TYpUCTHYHHX KOMIIaHIN cIpuse (OPMYBaHHIO O3HaK 1 XapaKTEpUCTHK, BHUPOOJICHHIO
KpHTEpiiB e(heKTUBHOCTI SK 3aCO0IB MiATPUMKH, MOHITOPHHTY Ta KOHTPOJIIO PiBHS €(DEKTHBHOCTI.
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XepcoHChKHUIA HALlIOHANBHU TEXHIYHUI YHIBEPCUTET

IHEPEBAI'M TA PU3UKHU HUBIJIBHO-ITIPABOBHUX J1OT'OBOPIB

CbOorogHr icHye rpobriema OLHKU pO3MIpy MiHIMAaIbHOI 33pO6ITHOI 11aTH, MPOXUTKOBOrO MiHiMyMy Ta BapTocTi pobo4oi
o B YKpaiti. XapakTep rnpuynHHO-HACTIGKOBUX 3B S3KIB MK MPaLero JII0guHN Ta ii pe3ysibTatamu 3HaxoqnTh CBOE BIAOOPa)KeHHS
Y 3pocTarHi JO6POOYTY, 3MiHi COLia/IbHOro CTaTycy fpawuiBHUKIB B yMOBaxX AEMOKDATUYHOIO CyCriibcTBa. MOoX/mBOCTi pOpMyBaHHS
7a peasizauisi TaKkoro Tury B3aEMO3BA3KIB B PUHKOBUX YMOBAX BU3HAYaKOTLCS PIBHEM YCBIAOM/IEHHS LAEPKABOK 06 €EKTUBHOCTI
HEOOXIIHOCTI JOTPUMAHHS IX Y MPOLECT POPMYBaHHS CyHacHOro rocriofapCbKoro MexaHiamy

CTarTs pUCBIYEHE AOC/TIKEHHIO NEPEBAI Ta PUMNKIB LNBIIbHO-NPaBOBUX [OroBOPIB. 3arporioHOBaHI OCHOBHI KpUTEDIi
npayi 3a UUBIIbHO-MPaBOBUMU [OroBOpamMy; Y3arasbHEHI Mofatky, SKi CriadyroTeCs MG Yac yKiaaaHHs UMBIIbHO-MPaBoBoro
Z0roBopy 3 MPOCTO0 DIBUYHOK 0COO0K0 360 3 Pi3NYHOK OCOBOK-ITAMPUEMLEM. [JOC/TIKEHI NEBHI 3a60POHHN B XO4I 33CTOCYBAHHS
UMBI/IbHO-TPaBOBUX [OMOBOPIB.

KIto4oBi ¢/10Ba. MiHIMallbHa 3apobiTHA 1/1aTa, MPOXUTKOBUM MiHIMYM,; LIMBIIbHO-IPaBOBUI A0roBip, LinsinsHmi Kogexc;
104aTKu.

BOYKO L., YEREMIAN O.

Kherson National Technical University

BENEFITS AND RISKS OF CIVIL CONTRACTS

Recently, Ukrainian employers began to resort to the application of civil law contracts in their legal relationships, which
necessitated a detailed analysis of the legal basis for concluding such contracts, assessing the advantages and disadvantages of the
parties in the process of executing such contracts, and the right to apply them. in their activities. A civil contract has advantages,
but it also has risks. The biggest risk is that he or she may be recognized as an employment contract. When putting into practice
the minimum wage bindings below which, under the Labour Code, one cannot pay, the owners here also seek to save on wages so
as not to pay taxes and SSC. As a result, they offered to control the payment of the minimum wage through a supplement to its
minimum amount and a supplement to the minimum social contribution. To reduce these amounts, employers are trying to use civil
contracts. The main criteria of work on civil contracts are proposed, generalized taxes that are paid when entering into a civil
contract with a simple individual or with an individual entrepreneur. Particularly noteworthy is the study of certain prohibitions in
the application of civil contracts. When drawing up a civil contract there should be no "labour” relations, there should be a "tied"”
remuneration to a certain result of the works (services), preferably not systematic, so that the fiscal service does not call such
payment a wage. The jurisprudence is ambiguous, so it is better to take care of the quality of civil contracts and to organize non-
systematic if the work (service) under civil contracts requires constant performance.

Keywords: minimum wage, living wage, civil contract; Givil Code; taxes.

HocTtanoBka mpodaemu. CporomHi icHye mpoOieMa OIIHKH PO3Mipy MiHIMaidbHOI 3apoOiTHOI IUIaTH,
MPOKUTKOBOTO MIHIMyMY Ta BapTOCTi poOodoi cuiu B YKpaiHi. XapakTep NMPUYNHHO-HACIIIKOBUX 3B’S3KiB MiX
Mpalero JIOAWHY Ta ii pe3yapTaTaMi 3HaXOIUTh CBOE BiIOOpakeHHs Yy 3pOCTaHHI JOOPOOYTY, 3MiHI COIIaIbHOTO
CTaTycy NpAIliBHUKIB B YMOBaX NEMOKPATHYHOTO CYCHUTBCTBA. MOKIMBOCTI ()OpMYyBaHHS Ta peaii3allis TaKoro
TUIYy B3a€EMO3B’S3KIB B PHHKOBHX yMOBaxX BH3HAYaIOTHCS DIBHEM YCBIJIOMJIGHHsS JA€p)KaBol 00’ €KTHBHOCTI
HEOOXI1THOCTI JOTPUMaHHs 1X y mpolieci popMyBaHHS Cy4acHOTO rOCrolapchbKoro Mexauismy [1, c. 54].

L{1BiIbHO-TIPABOBI IOTOBOPH BUKOPUCTOBYIOTH JAJIsl pa3oBuUX poOiT. e pi3Hi peMOHTH, TpaHCIOPTYBaHHS,
MPOBEJICHHSI CeMiHapiB, THMYACOBHX KOHCYJIbTallil. AJle IIMBIIBHO-NIPABOBHUI IOTOBIp Ma€ MEpPEBaru i pa3oMm 3 TUM
NpUXOBYye i pu3vku. HaiOUIbuii puU3MK y TOMy, IO HOro MOXYTh BH3HATH TpyAoBHM jgoroBopom. Ilix wac
BIIPOBA/DKCHHSA B MPAKTHUKY IIPHUB’SA3KHM J0 MiHIMAJIbHOI 3apIulaTH, HIDKYe Kol 3rigHo 3 KomekcoM 3akoHiB mpo
NpaIo TUIATUTH HE MOXKHA, BJIACHUKH 1 TYT NparHyTh 3a0IaJUTH Ha 3apIuiaTi, o0 He CIUIadyyBaTH MOJATKU Ta
€CB. B pesynbrari 3ampomnoHyBadM —KOHTPOJb 3a BHIUIATOI0 MIiHIMaNbHOI 3apIulaTh 4epe3 JOoIIaTry 1o il
MIHIMaJIBHOTO PO3Mipy 1 JIOIUIAaTy A0 MiHIMaJIbHOTO coliagbHOro BHecKy. 1100 3mMeHmmTH 1i cymH, poboToaaBIi
HaMararoThCs BAKOPUCTOBYBATH IIMBLIEHO-TIPABOBI JIOTOBOPH.

AHaJi3 ocTaHHIX JocaiTKeHb i myOaikamiid. [TutanHs, O10 CTOCYIOTHCS IMBUIFHO-TIPABOBHUX JOTOBOPIB,
nocnmimpkyBanu Taki Haykosil, sk JI. K. Anexcanapos, B. K. Arromkina, I. 1. banacesuu, O. A. bensHeBuu,
C. M. bepgeno, M. /1. boiiko, H. b. bonorina, B. C. Benenikros, II. I. XXurankin, 1. 5. Kucensos, O. O. Mepexko,
I. I. MutpodanoB, K. M. Omiitauk, [. M. Ilansonko, II. 1. [Tumunenkxo, O. B. [lneckyn, B. |. [Tpokonenko,
O. I. [IpoueBcbkuit, b. A. Pumap, b. C. Ctuuuncekuii, C. O. Tenbka, O. C. XoxpsikoBa, [I'. 1. Uanwumesa,
A. B. UyukoBchKa Ta iH.

®opmynioBaHHA Hideil crarTi. MeToro cTaTTi € BU3HAYCHHS IepeBar Ta PU3UKIB IUBUIEHO-TIPABOBUX
JIOTOBOPIB.

Buxnan ocnoBHoro martepiany. Crarts 626 LlusinsHoro Konekcy Bu3Hauae 3arajbHe IMOHATTS HUBUILHO-
MPAaBOBOTO JIOTOBOPY. BiNMOBITHO IOTOBOPOM € JIOMOBIICHICTH JBOX a0o0 Oimbllie CTOpiH, CHOpSMOBaHA Ha
BCTAaHOBJICHHSI, 3MiHy a00 NMpPUIMHEHHS LMBIIBHUX IpaB Ta 000B’s3KiB. Buxomsun 3 nonoxkens LK, mo perymoe
BIZITHOCHHH, CIPSIMOBaHI Ha YKJIQJICHHS, 3MiHY Ta IPUIMHEHHS LUBIJIbHO-IIPABOBHX JIOTOBOPIB Ta moyioxkens K3mll,
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10 PEryJIOE BIJHOCHHM MiJ 4Yac YyKIaJeHHS, 3MiHM Ta NPUIIMHEHHS TPYIOBHUX [OTOBOPIB, MOXXKHa BU3HAYMTH
OCHOBHI KpHUTEPil, 32 AKUMH IIi JJOTOBOPU MOYKHA BiIPI3HUTH OJTUH BiJl OMHOTO [2].
OcCHOBHI KpuTepii nparii 3a IMBIIbHO-IIPAaBOBUMH JIOTOBOPAMH 3arpoIIOHOBaHi B Ta0I. 1.

Tabmuus 1

OcHoBHi KpuTepii npani 3a NMBITbHO-NIPABOBUMU I0T0BOPAMH
Kputepii npani 3a nuBiIEHO-
PaBOBHMH JOrOBOPaMH
Maro manepoBoi podortu Jlnst Bukonanus L{I1/] He motpibHO:
- poOHTH HaKa3u Mpo NpuitoM Ha poboTY;
- BECTH TPY/JOBi KHIKKH, OCOOHCTI KAPTKH Ta OCOOUCTI CIIPaBH;
- BpaxoByBaTH pobounii yac B TabeIsix;
- IPOBOAUTH IHCTPYKTAX 3 TEXHIKH O€3MeKH;
- IPOBOAUTH IHCTPYKTAX 3 PABUJI BHYTPIIIHBOIO PO3MOPSAAKY POOOTH MiAMPUEMCTBA.
IManeposi goxymentu 3a L{I1/] ckinamgaroThest BCHOTO 3 2-X JOKYMEHTIB:
1) oroBopu Mpo BUKOHAHHSI pOOIT/IIoCIyr
2) aKTH PO NPUAHSTTS poliT/mociyr
3pyuHi po3paxyHKU - CKIJIBKH 1 SIK IUTATHTH 32 JOMOBJICHICTIO BCTAHOBIIOETHCS B JIOTOBOPI;
- MiHIMAJTPHUX TPYAOBUX TrapaHTiii (MiH3aprmuiata i MiHIManpHMI cowiadbHHi BHecok 3a €CB)
JIOTPUMYBATHCS HE Tpebda;
- 3 pi3HUME BUKOHABIsIMs L{I1]] MOXKHA IOMOBHTHCS [IPO Pi3Hy BHHATOPOJLY;
- He Tpeba orIavyBaTH HidHi, poOOTY Y BUXIIHI Ta CBSITKOBI [Hi, IPOCTOI;
- He Tpeba HaJaBaTH BiAMYCTKY i BUIUIAYyBaTH BiAMYCKHI
Komrmencartist 30uTKiB Skuro BuKoHaBewb i yac BukoHaHHs L{I1]] 3aBpacTs 30MTKiB, TO BIH KOMIICHCYE iX 3TiJHO 3 JIOTOBOPOM
Ha 100%, HaBiTh SIKIIO HOrO BHHArOPOJA HE NMepeKpye 30UTKU

Tlosicuenus

VYknamaHHS TOCIIOJAapCHKOTO IIOTOBOPY — II€ 3YCTPiuHI OTOBIpHO-TIpOLEAYpHi nii IBOX abo Oimpmie
TOCIIOAPIOIOYNX CYO’€KTiB IMIOAO0 BHUPOOJICHHA YMOB JOTOBOPY, SKi BIATIOBINAalOTH iX pealbHUM HaMipaM Ta
S€KOHOMIYHHUM IHTEpecaM, a TaKOX IOpHIHMYHE OQOPMIICHHS JOTOBOPY (HAZaHHS MM yMOBaM NeBHOI (opmu) Sk
MIpaBOBOIo akty [3, c. 156].

Juis mpaniBHUKIB miampueMcTBa B 4. 3 cr. 22 HusineHoro Konmekcy 3a3HadeHo, M0 B OBHOMY 00Cs3i
30UTKM MiJUISITAIOTh BIALIKOAYBAHHIO, TUIBKH SIKIIO I NependadyeHo JOroBOPOM IIPO MOBHY MaTepiajbHy
BIAMOBIJAJIbHICTh CMIBPOOITHHKA IIANPUEMCTBA. A TPYJIOBHUM 3aKOHOJABCTBOM MependadeHo, M0 HEAOOTPUMAaHY
BUTOJly CTSATHYTH 3 HpalliBHUKa He MOKHA. Takok 3aJieKHO Bij 3aiiMaHOl mocajy, MpaliBHUK MOXKEe HEeCTH abo
oOMexxeHy, abo MOBHY MatepianbHy BigmoBigampHicTh. Ct. 135 K3nll micTuTh mepenik BUIAIKIB, 3a SKUAX 3a
3aBJlaHy IIKOJy HACTa€ MOBHA MarepialibHa BiIOBiAaNbHICTh. Bel iHIII npaiiBHUKK (a iX OLIBLIICTB) 3TiAHO 3i CT.
132-133 K3nll 3a 3aBnani 30MTKH BiANIOBIAIOTH B PO3MIPI CyMH CBOTO 3apO0ITKY 32 MICsIb, IKUIl BU3HAYAETHCS SIK
CepeHbOMICTIHUH.

OnHak BU3HAHHS JOTOBOPY HIMBUIBHO-TIPABOBUM INPHU3BOANTH O 3HAYHMX IITpadiB U MiANPHEMCTBA 1
Uit Horo kepiBHHMKa. [lepxaBHa (ickanbHa cryk0a Ha3WBa€ Taki BIIHOCHHHU IiIMIHOIO TPYIOBHX BiIHOCHH
IUBLIEHO-TIpaBOBUMH. Haknanauus mrpady Oyme 3miHCHIOBATHCH 32 (aKTHYHHUM JOIYCK IMpamiBHUKa 10 poOOTH
0e3 odopmieHHS TpPyAOBHX BimHOCHMH 1 0e3 moBimomueHHs JIPC mpo mpuiloM mpamiBHAKa Ha pPOOOTY.
[MigmpremcTBO MOxe 3ammaTut mrpad Bix 30 MiHIMAJIBHAX 3apIUIaT HA MOMEHT ITOPYLIEHHS 332 KOXKHOTO TaKoro
BUKOHABIIS IUBIIBHO-IIPABOBOTO JIOTOBOPY 3a a03. 2 u. 2 ¢T. 265 Komekcy 3akoHiB npo mpairto. [loctpaxaaTti Moxe
i BUKOHaBeLlb IHMBIJILHO-NIPABOBOTO JOrOBOpPY. SIKIIO yKJIaJaTh LHUBUIBHO-NIPABOBHH JOTOBIp 4YacToO 3 OIHIEO
(hi3nYHOI0 0CO00I0 CHCTEMATHYHO, TO WOTO AisUTLHICTh HA3BYTh MIANMPHEMHHUIIBKOI 0€3 peecTpallii i omrpadyoTh
Big 1000 10 2000 HeomoaTKOBYBaHUX JOXOIB rpoMasiH, To0To Big 17 000 mo 34000 rpH.

Sk ke BUIUIAuyBaTH BUHAropoJy 3a IMBIIbHO-IPAaBOBUMHU JOTOBOPAMHM 1 OMOAATKOBYBATH MOJATKAMH Ta
€CB? Ilicns 3akiHueHHsI poOIT (BUKOHAHHS IOCIIYT) CKJIAJaeThesl akT JOBUIBHOT ()OPMH IIOA0 BHKOHAHOI poOOTI,
aKT € MiJICTaBOIO JUIs BUIUIATH BUHAropoau. He MoxkHa JOIyCKaTH peryisipHOi BHIUIATH BUHATOPOIM, HANPUKIIA,
yepe3 JiBa TWIKHI, IIe CXOKE HA BHIUIATY 3apIUiaTd y BUIIIAL aBaHCY i OCTaTOYHOTO pO3paxyHKy. Skmio oOcsr
pobOTH 3HAUHWM, HANPUKIAJ, Ha KUIbKAa MICALIB, a BHKOHABEIb INPOTH pPa30BOi BHUIUIATH, TO B JOTOBOPI
BCTAHOBJIIOIOTHCS €TAlM poOIT, KOXKEH eTal 32 yMOBAaMH JOTOBOPY 3aKpUBA€ThCs aKTOM. B akTi BkazyeTbcs abo
noeTanmHui % BiJ 3arajJbHOI CyMHM BHHAropoJy, abo KOHKpETHa CyMa 3a KOHKpETHHUH o0car poOit. Etanu noBuHHI
OyTH TakuMu, 00 He MpOoTIsAaiacs perysapHicTs. Hanmpuknan, nepiri 2 eTanu 3aKpUBarOTHCS ABa pa3y HA MiCSIIb,
a 3-1 eTam 3aKpUBA€ETHCS Yepe3 MICSIb MICHI 2-TO eTaiy.

Y noroBopi Mae OyTH BCTaHOBJICHHMH TEpMiH BHIUIATH BHHATOPOJY IICIS NaTH MigMHCaHHS akty. [Ipm
BHUIUIATI TOTiBKOIO Tpeba mam’statu mpo 50 000, oOmesxeHi pa3 Ha AeHb OnHIHN (i3uuHiit oco0bi. I[poro BUMaraioTs 3
1 ciunst 2018 poky nyHkTH 6, 7 posainy 11 TTonoxeHHs npo BeaeHHs KacoBUX onepariii Ne 148,

OO6xknanennss nmomatkamMu i €CB 3anexuTh Bil TOTO 3 KUM YKIQJCHO IUBIUIHHO-TIPABOBHM JOTOBIp: 3
MPOCTOIO (Pi3UIHOI0 0C000I0 a00 3 Pi3MUHOI 0cOOOKO-TiAIpUEMIIEM (Ta0. 2).

TaxkuMm 4nHOM, B XO/1i yKJIaJIJaHHS [IUBIIHHO-TIPABOBOTO JIOTOBOPY i3 MPOCTO0 (hi3MIHOI0 0COOO0I0 MOJaTKN
Ta €CB IaTUTh 3aMOBHUK, 3 () i3MIHOI0 0CO000 miAnpreMIiieM monaTku Ta €CB maTuTe BUKOHABEIb «3a ceOe.

[NAPO ta BiiicbkoBuil 30ip HalIEeXWUTh CILIAYyBaTH I 4Yac BHIUIATH BHHAropoau. baHk He mpuiime
IUIATDKHI JIOKYMEHTH Ha BHIUIATY BHHAropoJy, SKIIO He OyayTh mnojaHi JokymMeHTH Ha omary I1IJIPO Ta
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EKoHOMIYHI HayKu

ISSN 2307-5740

BiticekoBoro 36opy (IIKY mm. 168.4.4). Ilpn Bumiati BuHaropoju rotiBkoto 3 Bupydku omiaty ITIJJ®O Ta

BiiicekkoBoro 300py Tpeba

3poOUTH TPOTATOM 3-X OAHKIBCBKUX JIHIB

Iicls  BUILIATH BUHAropoau

(TIKY . 168.1.4). IIpu usomy tpeda nmam’sratu npo 50 000, oOMekeHi 1o BUILIATI B OJIUH JICHb OJHUM 1 THM Xe

¢bizuuHUM 0cobam.

Tabnuws 2

Ookaanenns nogatkamu i €CB 3a nIUBiTbHO-IPABOBHMH 10TOBOPAMH

1{uB1ILHO-TIPABOBI TIOTOBOPU

3 npoctoio ¢i3zuaHoI0 0coboto (nonatku Ta €CB aTuTh 3aMOBHHK)

3 ¢izuuHOO oOcobow-mianpremueM (mogatku Ta €CB miaTuTh
BHKOHaBeIlb «3a ce0ey)

NAPO y posmipi 18% 3 yciei cymu BuHaropoau 6e3 HagaHHsS
MO/IATKOBOI coLlianpHOl minbru (e He 3apruiara). Cyma BUHArOPOAU
MOxe OyTH < MiHIMaJIbHOI 3apO0ITHOT IUTaTH 0€3 B